
Editorial matter, selection, chapter 1 and chapter 16 © Stefan Schwarzkopf 
and Rainer Gries 2010 
All remaining chapters © their respective authors 2010 

All rights reserved. No reproduction, copy or transmission of this 
publication may be made without written permission. 

No portion of this publication may be reproduced, copied or transmitted 
save with written permission or in accordance with the provisions of the 
Copyright, Designs and Patents Act 1988, or under the terms of any licence 
permitting Iimited copying issued by the Copyright Licensing Agency, 
Saffron House, 6-10 Kirby Street, London EC1N 81S. 

Any person who does any unauthorized act in relation to this publication 
may be liable to criminal prosecution and civil claims for damages. 

The authors have asserted their rights to be identified 
as the authors of this work in accordance with the Copyright, 
Designs and Patents Act 1988. 

First published 2010 by 
PALGRAVE MACMILLAN 

Palgrave Macmillan in the UK is an imprint of Macmillan Publishers Limited, 
registered in England, company number 785998, of Houndmills, Basingstoke, 
Hampshire RG21 6XS. 

Palgrave Macmillan in the US is a division of St Martin's Press LLC, 
175 Fifth Avenue, New York, NY 10010. 

Palgrave Macmillan is the global academic imprint of the above companies 
and has companies and representatives throughout the world. 

Palgrave. and Macmillan. are registered trademarks in the United States, 
the United Kingdom, Europe and other countries. 

ISBN-13: ~7~23O-53799-6 hardback 

This book is printed on paper suitable for recycling and made from fully 
managed and sustained forest sources. Logging. pulping and manufacturing 
processes are expected to conform to the environmental regulations of the 
country of origin. 

Aeatalogue record for this book is available from the British Library. 

Ubrary of Congress Cataloging-in-Publication Data 
Emest Dichter and motivation research: new perspectives on the making of 

post-war consumer culture / edited by Stefan Schwarzkopf, Rainer Gries. 
p. cm.
 

ISBN 97~23O-53799-6 (hardback)
 
1. Dichter, Emest, 1907-1991. 2. Dichter, Ernest, 1907-1991

Influence. 3. Consumer behavior-Psychological aspects.
 
4. Consumption (Economics)-Psychological aspects. 
5. Motivation research (Marketing) J. Schwarzkopf, Stefan, 1976
11. Gries, Rainer, 1958
HF5415.32.E762010 
306.3-dc22 2010023955 

10 9 8 7 6 5 4 3 2 1 
19 18 ·17 16 15 14 13 12 11 10 

~inted and bound in Great Britain by 
:PI Antony Rowe, Chippenham and Eastbourne 

Contents 

List ofFigures and Table 

Preface and Acknowledgements 

Notes on Contributors 

viii 

ix 

x 

Part I Introduction 

1 Ernest Dichter, Motivation Research and the 'Century of 
the Consumer' 
Stefan Schwarzkopfand Rainer Gries 

3 

Part II Dimensions of Ernest Dichter's Work and 
Personality 

2 From Vienna to the United States and Back: Ernest Dichter 
and American Consumer Culture 
Daniel Horowitz 

41 

3 Ernest Dichter: The Motivational Researcher 
Ronald Fullerton 

58 

4 

5 

Ernest Dichter, Religion and the Spirit of Capitalism: 
An Exegete of Pure Cult Religion Serves Consumer 
Society 
Gabriele Sorgo 

Ernest Dichter and Consumer Behaviour: Intellectual 
Primacy and Interpretive Consumer Research 
Mark Tadajewski 

75 

91 

Part III The Branding of Consumer Life - Case 
Studies on Ernest Dichter's Work 

6 Ernest Dichter's Studies on Automobile Marketing 
Helene Karmasin 

109 

v 



vi Contents 

7 Ernest Dichter and the Peacock Revolution: Motivation 
Research, the Menswear Market and the DuPont Company 
Regina Lee Blaszczyk 

126 

8 The 'Sex of Food': Ernest Dichter, Libido and American 
Food Advertising 
Katherine Parkin 

140 

9 Patriarch or Promoter of the Women's Movement? 
Ernest Dichter and his Interpretation of the Female 
Image 
Karina Krummeich and Stefanie Lahm 

ISS 

Part IV The European Theatre 

10 Ernest Dichter as Midwife and Educator: Post-war 
European Consumer Societies and the Sociology of the 
Consumer 
Kai-Uwe Hellmann 

173 

11 A Backward Republic or 'Brave New Austria'? Market and 
Motivation Research in Dichter's Horne Country after the 
Second World War 
Andrea Morawetz 

188 

12 The Reception of Ernest Dichter and the Resistance to 
Motivation Research in Francophone Europe 
veronique Pouillard 

205 

13 Ernest Dichter Motivates the British: Motivation 
Research and Contested Professional Legitimacies 
in Britain 
Stefan Schwarzkopf 

220 

14 The 'Depth Boy' - Ernest Dichter and the Post-war 
German Advertising Elite 
Dirk Schindelheck 

236 

15 'Victim of a Technical Hitch ... ': Ernest Dichter as 
Proprietor of a Guesthouse with Bugging Installation 
Dirk Schindelheck 

256 



Id the Peacock Revolution: Motivation 
~nswear Market and the DuPont Cornpany 
zyk 

126 

': Ernest Dichter, Libido and Arnerican 
140 

noter of the Women's Movement? 
Id his Interpretation of the Fernale 

hand Stefanie Lahm 
155 

)pean Theatre 

i Midwife and Educator: Post-war 
mer Societies and the Sociology of the 

n 
173 

Iblic cr 'Brave New Austria'? Market and 
Heh in Dichter's Horne Country after the 
~r 188 

:Ernest Dichter and the Resistance to 
lrch in Francophone Europe 
'd 

205 

otivates the British: Motivation 
ntested Professional Legitirnacies 

If 
220 

- Ernest Dichter and the Post-war 
ing Elite 236 

nical Hitch ... ': Ernest Dichter as 
Jesthouse with Bugging Installation 256 

Part V Conclusion 

16	 Motivation Research - Episode or Paradigrn Shift? Frorn 
Ernest Dichter to Consurner Ethnography, 
Neurornarketing and Bio-power 
Stefan Schwarzkopfand Rainer Gries 

Index 

Contents vii 

269 

291 


